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Agenda

A Welcome

A Project and Team Introductions
A Visioning Exercise

A Put Farmers Branch on the Map
A Open Discussion and Conclusion
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Project Schedule

November 2015: Project Kick Off

December 2015: Inventory/Analysis/Interviews

January 7 2015: Bus Tour

Early 2016: Market research and Planning Analysis of data
Report back tadvisory committee on findings

March/April 2016: Planning scenarios for Eastsidgublic workshop)

May/June 2016: Report back to advisogommittee an progress

July/August 2016: Draft and final reports reviewed and adopted




Why Plan?

Comprehensive planningsksthese questions:

1. Whereare we and what problems do we face today?
2. Wheredo we want to go?

3. Howdo we get there?






